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UBC Curriculum Proposal Form 
Change to Course or Program 


 
Category: 1 


Faculty:  Management 
Department:  
Faculty Approval Date: 2 October 2007 
Effective Session: September 2008 
 


Date:  
Contact Person: Ian Stuart 
Phone: 807-9656 
Email: ian.stuart@ubc.ca  


URL: 
http://okanagan.students.ubc.ca/calendar/cour
ses.cfm?code=MGMT 
 
Proposed Calendar Entry:   
 
MGMT 410 (3) – Leadership in Complex 
Environments 
Examinations of theoretical and practical 
approaches to leadership and conflict 
resolution.  Topics covered include: 
distinguishing between authority and 
leadership, technical problems and adaptive 
challenges, power and progress, diagnostic 
frameworks for assessment and strategies, and 
tactics of intervention to mobilize progress.  
Also explored is the nature of conflict, its role 
in human social systems, and ways to address 
its negative impacts and harness its positive 
possibilities. [3-0-0]  
Prerequisite: 4th Year standing the B. Mgt. 
program. 
 
MGMT 411 (3) – Human Resources 
Management 
Develops an understanding of the diverse 
areas in human resources management.  
Examines analysis, planning, staffing, 
performance evaluation, compensation, 
training and development, labor relations, 
employee safety, health human resource 
management and an understanding of cultural 
differences and its impact on the organization. 
[3-0-0]   
Prerequisite: 4th Year standing the B. Mgt. 
program. 
 
 
 


URL: 
http://okanagan.students.ubc.ca/calendar/co
urses.cfm?code=MGMT 
 
Present Calendar Entry: 
none 
 
Type of Action: new course 
 
Rationale:  New course in support of the 
fourth year curriculum for the Bachelor of 
Management program. 
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MGMT 419 (3/6) D – Special Topics in 
Management 
Explores the latest concepts and issues in 
Management.  These topics might include 
Change Management, History of Management 
Thought, Cooperative Strategy, Management 
Decision-Making, Public Sector Management 
and other related topics within the field of 
Management.  It is not intended for topics 
routinely covered in the curriculum.  
Prerequisite: 4th Year standing the B. Mgt. 
program. 
 
MGMT 420 (3) – Supply Chain 
Management 
Provides a strategic, managerial, and cross-
functional view of supply management. 
Provide an understanding of the basic 
transaction of simple buying or selling, to 
long-term strategic alliances between 
organizations as a critical part of a longer 
series of relationships beginning at the origin 
of primary ideas or materials, and ending with 
the satisfaction of the needs or wishes of the 
ultimate consumer. [3-0-0] 
Prerequisite: 4th Year standing the B. Mgt. 
program. 
 
MGMT 421 (3) – Outsourcing, Offshoring 
and Globalization 
Exams the business, strategic, economic, 
technological, political and social issues 
pertaining to outsourcing, offshoring and 
globalization.  Topics covered include 
stakeholder analysis, information technology, 
the benefits and downsides of outsourcing 
and/or offshoring and the dynamics in both 
client and supply nations.  Policy discussion 
may include the ramifications and policy 
alternatives for Canada and large to SMEs.  
[3-0-0]  
Prerequisite: 4th Year standing the B. Mgt. 
program. 
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MGMT 422 (3) – Project Management 
Provides the knowledge and skills to 
successfully initiate, plan, manage, control 
and report on projects.  Conveys the 
importance of proper planning, 
documentation, scope and change control and 
quality and risk management. Also covers the 
people skills required in the areas of team 
selection, structure, motivation, interviewing, 
presentation, conflict resolution and 
leadership which are critical factors in project 
management. [3-0-0] 
Prerequisite: 4th Year standing the B. Mgt. 
program. 
 
MGMT 423 (3) – E-Commerce 
Provides an overview of E-Commerce from a 
managerial perspective with the emphasis on 
the three major driving forces behind E-
commerce: technology change, business 
development, and social controversies.  
Topics covered include concepts and 
frameworks for E-Commerce with which to 
examine existing E-commerce models, new 
E-commerce opportunities, the prevalent 
enabling technology, strategic issues 
confronting new Internet ventures, privacy 
and intellectual property. [3-0-0] 
Prerequisite: 4th Year standing the B. Mgt. 
program. 
 
MGMT 424 (3) – Enterprise Systems 
Management 
Examines Enterprise Systems and its 
components including Enterprise Resource 
Planning (ERP), Customer Relations 
Management (CRM), Supply Chain 
Management (SCM).  Topics covered include 
the integration of integration of enterprise-
wide information systems and the managerial 
& technical issues in planning, designing, 
acquiring, implementing and extending 
Enterprise System.  Includes First-hand 
experience with a commercial ERP system 
software package.  [3-0-0] 
Prerequisite: 4th Year standing the B. Mgt. 
program. 
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MGMT 429 (3/6) D – Special Topics in 
Information Technology Management 
Explores the latest concepts and/or issues in 
Information Technology Management (ITM).  
Topics might include Data Warehousing, IS 
Security, IT Auditing and Control, Global 
ITM and other related topics within the field 
of ITM.  It is not intended for topics routinely 
covered in the curriculum.  
Prerequisite: 4th Year standing the B. Mgt. 
program. 
 
MGMT 430 (3) – Financial Reporting for 
Managers and Analysts 
Provides an advanced, in-depth examination 
of financial statements using the perspectives 
of both the preparer and the user.  Provides an 
understanding of how financial statements are 
created and prepared so that financial 
statements can be used to make better 
business decisions.  [3-0-0] 
Prerequisite: 4th Year standing the B. Mgt. 
program. 
 
MGMT 431 (3) – Intermediate Managerial 
Accounting 
Provides advanced study into the preparation 
and use of cost accounting information for 
managerial decision-making and control 
purposes.  Topics covered focus on the link 
between accounting based reward systems 
and management behavior and responses. 
Provides the tools needed to understand and 
address the important accounting problems 
facing managers today. [3-0-0] 
Prerequisite: 4th Year standing the B. Mgt. 
program. 
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MGMT 432 (3) – Tax Planning from a 
Managerial Perspective 
Focuses on the importance of tax 
considerations in making business and 
personal financial decisions by taking a 
managerial decision-making approach to tax 
planning rather than a technical perspective.  
Addresses the critical areas of how taxes 
affect business decisions and the evaluation of 
tax-planning opportunities and strategies with 
an emphasis on understanding concepts and 
analyzing situations. [3-0-0] 
Prerequisite: 4th Year standing the B. Mgt. 
program. 
 
MGMT 435 (3) – Risk Management 
Provides an introduction to the financial 
instruments, methods and tools used in 
financial risk management.  The methodology 
applies to both corporate and investment 
settings for managing exchange rate risk, 
interest rate risk, market risk and credit risk.  
The course focuses on three types of 
derivative securities: i) forwards and futures, 
ii) options and iii) swaps.  Provides an 
understanding of the basic properties of these 
instruments, their hedging uses and their 
valuation principles. Value-at-risk and options 
theory will also be covered.  [3-0-0] 
Prerequisite: 4th Year standing the B. Mgt. 
program. 
 
MGMT 436 (3) – Investments 
Surveys the basic principles and tools of 
investment analysis.  Provides an 
understanding of the properties and uses of 
three broad types of financial securities: 
equity securities (common stock), fixed 
income securities (government and corporate 
bonds) and derivative securities (e.g. futures, 
options).  Topics covered include the trading 
process, portfolio theory (risk-return & risk-
arbitrage models), security analysis and 
investment performance evaluation. [3-0-0] 
Prerequisite: 4th Year standing the B. Mgt. 
program. 
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MGMT 438 (3/6) D – Special Topics in 
Accounting 
Explores the latest concepts and issues in 
Accounting.  These topics might include, but 
not limited to, Accounting Research, Taxation 
of Mergers and Acquisitions, Accounting for 
non-profit organizations, Government 
Accounting, International Accounting, and 
other related topics within the field of 
Accounting.  It is not intended for topics 
routinely covered in the curriculum.  
Prerequisite: 4th Year standing the B. Mgt. 
program. 
 
MGMT 439 (3/6) D – Special Topics in 
Finance 
Designed to explore the latest concepts and/or 
issues in Finance.  These topics might 
include, but not limited to, Corporate 
Bankruptcy, Financial Trading Strategies, 
International Banking, and other related 
topics within the field of Finance.  It is not 
intended for topics routinely covered in the 
curriculum.  
Prerequisite: 4th Year standing the B. Mgt. 
program. 
 
MGMT 440 (3) – Brands, Culture and 
Marketing 
Designed to go beyond traditional courses in 
brand management and marketing, in that it 
asks questions about the intricate relationships 
between culture and the consumption of 
brands. It also raises questions about how a 
culture can brand itself and promote itself 
through specific brands. Topics covered 
include brand awareness, identity, image, 
personality, positioning and equity.  Strategies 
to build and sustain brand equity and the 
globalization of brands will be addressed.  [3-
0-0]  
Prerequisite: 4th Year standing the B. Mgt. 
program. 
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MGMT 441 (3) – Marketing Strategy 
Presents an integrative, dynamic view of 
marketing strategy at both the corporate and 
business unit level. It also focuses on 
understanding, developing and evaluating 
brand strategies over the life of a product 
market. Topics include strategies for 
pioneering brands, strategies for late entry, 
growth strategies, strategies for mature and 
declining markets, and defensive marketing 
strategies. [3-0-0]  
Prerequisite: 4th Year standing the B. Mgt. 
program. 
 
MGMT 449 (3/6) D – Special Topics in 
Marketing 
Explores the latest concepts and/or issues in 
Marketing.  These topics might include 
Marketing Research, Consumer Behavior, E-
Marketing, International Marketing, Sales 
Management and other related topics within 
the field of Marketing.  It is not intended for 
topics routinely covered in the curriculum.  
Prerequisite: 4th Year standing the B. Mgt. 
program. 
 
MGMT 480 (3) – Law and Business 
Introduce managers of organizations and 
businesses to the basic legal concepts that 
they can expect to encounter. The aim is to 
provide the background needed to identify 
legal issues and make informed decisions in 
instructing legal counsel and acting on legal 
advice. Topics covered may include product 
liability, tort and intellectual property.  [3-0-
0]  
Prerequisite: 4th Year standing the B. Mgt. 
program. 
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MGMT 481 (3) – Strategy and Change 
Management 
Designed to investigate how strategy and 
change affects the organization and how the 
organization can be designed or re-aligned to 
realize its strategy more effectively.  Topics 
covered include alignment with 
organizational mission, how strategic 
decisions affects the organization structures, 
processes, culture, resources both human and 
financial and management styles and how the 
organization can manage the change process. 
[3-0-0]   
Prerequisite: 4th Year standing the B. Mgt. 
program. 
 
MGMT 482 (3) – International Business 
Explores the political, legal, technological, 
competitive and cultural issues that shape 
organizations as they operate worldwide.  
Provides an understanding of the application 
of management theory (trade theory, modes of 
entry, foreign direct investment, factor 
mobility theory) to the strategic management 
problems of doing business in the 
international arena.  Explores the cultural 
aspects of operating in an international 
environment.  [3-0-0]  
Prerequisite: 4th Year standing the B. Mgt. 
program. 
 
MGMT 490 (3) – Capstone Service 
Learning and Consulting 
Designed to be a culminating experience for a 
management education.  Includes team-based 
work on a community service project, 
consulting project or some other form of 
experiential or immersion based learning 
effort.  Explores connections among their 
disciplines and between their educational 
experience and issues in the off-campus 
community.  [3-0-0]  
Prerequisite: 4th Year standing the B. Mgt. 
program. 
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MGMT 495 (3) – Directed Studies in 
Management 
Provides an opportunity for supervised 
research in a clearly-defined area in the field 
of management.  This research will lead to a 
major research paper.  The topic will be 
agreed upon by the supervising faculty 
member, the student and the Dean. This 
course may not duplicate existing courses, 
which are part of the regular curricular 
offering of the Faculty of Management. The 
course may be taken over one or two terms.  
Prerequisite: 4th Year standing the B. Mgt. 
program. 
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UBC Curriculum Proposal Form 
Change to Course or Program 


Category: 1 
Faculty:   Management 
Department:   
Faculty Approval Date:   September 17, 2007 
 
Effective Session:  Winter Term 2 
Year 2008 for Change 


Date:   September 17, 2007 
Contact Person:  Ian Stuart 
Phone:  7-9656 
Email:  ian.stuart@ubc.ca  


 
Proposed Calendar Entry:   
 
http://okanagan.students.ubc.ca/calendar/courses.cf
m?code=MGMT 
 
MGMT 406  (3) Special Topics in Marketing 
This course examines the latest concepts and issues 
related to Marketing.  Restricted to OUC/UBCO co-
conferred degree students in Business 
Administration [3-0-0] 
 
MGMT 407 (3) Special Topics in Information 
Technology Management 
This course examines the latest concepts and issues 
related to Information Technology Management.  
Restricted to OUC/UBCO co-conferred degree 
students in Business Administration [3-0-0] 
 
MGMT 408 (3) Special Topics in Sustainable 
Entrepreneurship 
This course examines the latest concepts and issues 
related to Sustainable Entrepreneurship.  Restricted 
to OUC/UBCO co-conferred degree students in 
Business Administration [3-0-0] 
 


 
Present Calendar Entry: 
 
NA 
 


 


 


 


 


 


 


 


 


 


 


 


 


 


 


Type of Action: 
Adding:  
MGMT 406:  Special Topics in Marketing 
MGMT 407:  Special Topics in Information 
Technology Management 
MGMT 408:  Special Topics in Sustainable 
Entrepreneurship 
 
Rationale:   
To accommodate BBA Co-Conferred degree 
students from Okanagan College. 
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T H E  U N I V E R S I T Y  O F  B R I T I S H  C O L U M B I A |  O K A N A G A N  
 


 
 
7 November 2007 
 
To:  Okanagan Senate 
 
From:  Curriculum Committee 
 
Subject:   October Curriculum Proposals (approval) 
 
  
The Senate Curriculum Committee has reviewed the material forwarded to it by the 
Faculties, and encloses those proposals it deems as ready for approval.  
 
As such, the following is recommended to Senate:  
 
Motion:  That Senate approve the new and changed courses and programs 


brought forward by the Faculties of Arts and Sciences, Health and 
Social Development and Management as set out in the attached 
package. 


 
 
Respectfully Submitted 
Dr. Jennifer Gustar 
Chair, Curriculum Committee 
 
 
  


 


 OKANAGAN SENATE SECRETARIAT 
Enrolment Services


Senate and Curriculum Services
3333 University Way 


Kelowna, BC · V1V 1V7 
Tel: (250) 807-9259 · Fax: (250) 807-8007 


christopher.eaton@ubc.ca 
kelly.ross@ubc.ca 
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7 November 2007 
 
To:  Okanagan Senate 
 
From:  Curriculum Committee 
 
Subject:   October Curriculum Proposals 
 


 
 
Attached please find the following for your consideration:  
 
Faculty of Arts and Sciences  


1. The following new specializations in the Bachelor of Arts program and associated 
new courses:  


a. COSC 123  (3)  Introduction to Computer Science 
b. Major in Computer Science 
 


2. The following new course: 
a. COSC 420 (3) Algorithms and Intelligent Systems for 


Bioinformatics  
 
Faculty of Health and Social Development 


3. The following new course:  
a. HINT 502  (3)  Interprofessional Psychosocial Oncology: Theory 


and Practice 
 
Faculty of Management 


4. The following new courses: 
a. MGMT 406 (3) Special Topics in Marketing 
b. MGMT 407 (3) Special Topics in Information Technology 


Management 
c. MGMT 408 (3) Special Topics in Sustainable Entrepreneurship 


 
5. The following program changes: 


a. Fourth-Year Management 


 


 OKANAGAN SENATE SECRETARIAT 
Enrolment Services


Senate and Curriculum Services
3333 University Way 


Kelowna, BC · V1V 1V7 
Tel: (250) 807-9259 · Fax: (250) 807-8007 


christopher.eaton@ubc.ca 
kelly.ross@ubc.ca 


SENATE ITEM 9


2












THE UNIVERSITY OF BRITISH COLUMBIA 


Curriculum Proposal Form 
UBC OKANAGAN 


New or Change to Course or Program 
Category: 1 
Faculty:  Irving K. Barber School of Arts 
and Sciences 
Unit/Dept.: Unit 4  
Faculty Approval Date:  April 3, 2007 
Effective Session: Winter Session, Term 2, 
2007 


Date:  March 1, 2007 
Contact Person:  Patricia Lasserre 
Phone: (250) 807-9502 
Email: patricia.lasserre@ubc.ca  


 
 
Proposed Calendar Entries:   
 
B.A. MAJOR IN COMPUTER 
SCIENCE 
This program provides students with an 
opportunity to complement their arts degree 
with a core of computer science courses, 
specific to their interests. This program would 
appeal to students interested both in Computer 
Science and Visual Arts (game or website 
design), Psychology (programming for 
cognitive science, psychology and human & 
computer interactions), English (technical 
writer), Languages (automation of text 
translation), Philosophy (computer ethics), Law 
(information security and privacy, forensics). 
 
FIRST AND SECOND YEARS: 
 
B.A. Requirements including: 


• COSC 111 or COSC 122 
• COSC 121 or COSC 123 
• MATH 100 or MATH 116 
• MATH 101 or MATH 142 
• COSC 211, COSC 2211, COSC 


222 
• MATH 2212 
 
1 or its equivalent MATH 251 
2 MATH 200 and STAT 230 are 
strongly recommended. 
 


 
 


URL: n/a 
 
Present Calendar Entry: 
None 
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THIRD AND FOURTH YEARS: 


• 30 credits of Computer Science 
courses numbered 300 or above 


• PHIL 331 
• 15 credits at the 300/400-level 


outside of Computer Science 
 
 


 
 
 
 
 
 
 
 
Type of Action: New program B.A. Major in 
Computer Science 
 
Rationale:  Give more choice to B.A. students 
who are interested in computer science.  There 
are numerous students interested in pursuing a 
Computer Science degree while still expanding 
their Arts interests. Classic examples are 
students interested both in Computer Science 
and Fine Arts (Game/Website design) or 
Psychology (Human Computer Interaction) or 
Language (Translation). The B.A. major allows 
these students to study Computer Science. 
 
More importantly, the B.A. major is intended 
to encourage and provide an opportunity for 
students that would not normally consider 
Computer Science.  As technology impacts 
every discipline, it is important to provide 
exposure and permit all students to develop 
enough knowledge and have it appear in their 
degree designation. 
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UBC Curriculum Proposal Form 
UBC OKANAGAN 


Change to Course or Program 
Category: 1 
Faculty:  Irving K. Barber School of Arts 
and Sciences 
Unit/Dept.: Unit 4 
Faculty Approval Date:  April 3, 2007 
Effective Session: Winter Session Term 2 
2007  
 


Date:  March 2, 2007   
Contact Person:   Ramon Lawrence 
Phone: (250) 807-9390 
Email:    ramon.lawrence@ubc.ca  


 
Proposed Calendar Entry:   
 
 
COSC 123 (3) INTRODUCTION TO 
COMPUTER SCIENCE 


A broad introduction to 
computer science: hardware, 
software development, 
programming, operating systems, 
databases, and networks.  
Laboratory allows creative 
development with computers.  
Students who have previously 
received credit for COSC 121 
cannot receive credit for COSC 
123.  [3-2-0] 
Prerequisite: COSC 111 or COSC 
122. 


 
 
 
 
 
 
 
 


 
URL: none 
 
 
Present Calendar Entry: none 
 
Type of Action:  New course  
 
Rationale:   
Offers B.A. students an introduction to 
computer science that presents the breadth 
of the field in addition to programming 
fundamentals. The goal is to attract more 
women and underrepresented groups to 
study computer science.  This is 
accomplished by using pair programming 
to focus more on the creativity and 
collaborative aspects of programming 
instead of syntax and structure. 
 
The course will also provide a bridge from 
COSC 122 to the upper-level courses in the 
B.Sc. and B.A. Majors in Computer 
Science.  Currently, students who complete 
COSC 122 must then proceed through the 
regular introductory sequence of COSC 
111 and COSC 121.  COSC 123 presents 
most of the concepts of COSC 121 in a 
different fashion while still providing the 
necessary background for students 
interested in future computer science 
courses to continue with 2nd year courses. 
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Curriculum Proposal Form 
UBC OKANAGAN 


New or Change to Course or Program 
 
Category: 1 
Faculty:  Irving K. Barber School of 
Arts and Sciences 
Unit/Dept.:  Unit 4 
Faculty Approval Date: Sept.25, 2007 
Effective Session  Winter Term 1, 
2008/2009 


Date:  August 20th, 2007 
Contact Person:  Yong Gao 
Phone  (250) 807-9503 
Email:  yong.gao@ubc.ca  


 
Proposed Calendar Entries:   
 
 
 
COSC 420 (3) – Algorithms and 
Intelligent Systems for Bioinformatics  
Algorithmic techniques for problems in 
bioinformatics. Analysis and comparison of 
genetic sequences; construction of 
phylogenetic trees; prediction of 
biomolecular structures; construction and 
analysis of biopolymer interaction 
networks; pattern discovery in biological 
data; techniques from artificial intelligence. 
[3-2-0] 
 
 
  
 
Prerequisite: COSC 222 and one of COSC 
320, COSC 322. 
 


 
URL:  None 
Present Calendar Entry: None 
Type of Action:  New course 
 
Rationale:   
The advancement of high-throughput 
biotechnologies over the past three decades 
has produced an unprecedented amount of 
data in the form of biological sequences 
and biopolymer interaction networks. 
Digesting and making sense of these data 
pose many challenging algorithmic 
problems. Elegant algorithms, 
methodologies, and software systems have 
been developed by the computer science 
community.   
This 4th year course introduces students 
majoring in computer science (or in other 
disciplines with sufficient computer 
science background) to these fundamental 
ideas and techniques, focusing on how the 
variety of tasks of biological importance 
are formulated and solved as algorithmic 
problems.  
Offering this course will not only enrich 
the learning experience of students in the 
computer science program, but also expose 
them to a new, exciting, and challenging 
field.  
The field of bioinformatics is still evolving 
and courses on these topics are becoming 
an important component of the computer 
science curriculum at many institutions.      
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UBC Curriculum Proposal Form 
Change to Course or Program 


 
Category: 1 
Faculty:  Health and Social Development
Department: Nursing 
Faculty Approval Date: June 27, 2007 
 
Effective Session Winter Term II  
Year 2007 for Change 
 


Date: July 6, 2007 
Contact Person: Carole Robinson 
Phone: 807-9882 
Email: carole.robinson@ubc.ca  


 
Proposed Calendar Entry:   
HINT 502: Interprofessional Psychosocial 
Oncology: Theory and Practice 
 
Focuses on the cancer experience informed 
by theory, evidence and illness narratives. 
Develops competencies in psychosocial 
oncology assessment and intervention, 
interprofessional collaboration, and cultural 
safety. Different cultural perspectives will 
be included.  
 
 
 
 
 
 
 


 
Present Calendar Entry: 
None.  
 
 
 
 
 
 
 
 
 
Type of Action: 
New interdisciplinary health elective 
 
Rationale:   
This course is the product of a national 
initiative funded by Health Canada to meet 
a recognized need for post-graduate 
education in psychosocial oncology. 
Adding this course to our interdisciplinary 
health electives will complement and 
enhance current offerings.  
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